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CABC ANNOUNCES AD BUY IN MAJOR US OUTLETS 

 

WASHINGTON, D.C. (September 15, 2009) –  On the occasion of the Prime 

Minister of Canada’s trip to Washington, D.C., the Canadian American Business 

Council is running full page advertisements on September 16th and September 17th  

in major Washington, D.C. publications including the Politico, the Washington Times, 

The Hill, Roll Call, CQ Today and CD AM. 

The ad highlights the importance of the Canada/US relationship and our energy 

cooperation in particular. 

The CABC is the voice of business in the world’s most prosperous relationship. 

Established in 1987 in Washington, D.C., the Council is a non-profit, non-partisan, 

issues-oriented organization dedicated to elevating the private sector perspective 

on issues that affect our two nations. Our members are key business leaders and 

stakeholders from both sides of the border. The Council's activities include high-

level briefings on issues of current concern, assistance with practical trade and 

policy challenges, significant networking opportunities, and informative seminars.   

 

A copy of the ad is attached and can be found on the Council's website. 
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