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AMERICANS SUPPORT COOPERATIVE APPROACH ON NORTH AMERICAN
TRADE AND CLIMATE ISSUES - STRONG BACKING FOR TRADE

U.S. Survey Commissioned By The Canadian American Business Council and
Conducted by FD

WASHINGTON, D.C. (August 7, 2009) — On the eve of talks between President
Obama and the leaders of Canada and Mexicayew surveyof U.S. votersonducted

by communications consultancy FD for the Canadian American Business Council
(CABC) showsstrong support for a coogerative approach on free trade and North
American climate change, witlclose totwo thirds backing free trade with Canada as

a way to create jobs.

“The results showAmericanssupporting a sophisticated approach on the big issues
of the economy and climatechange,”said Maryscott Greenwood, Executive Director
of the CABC:What they are saying is they want policymakers to work together on
climate, at the same time continuing to support the economic policies that are
working.”

According to the results of thepoll, on the economy 61 percent of American
registered voterswant to continue free trade with Canada to create jobs. 3percent
favor trade restrictions.

On climate change a joint approach dd overwhelming support, with 65 percent
saying North American caintries should be working together on a joint pan to
address climate change. 2@ercent said each country was better off developing
their own plans.

“On the big economic issues, Americans want to see the leaders working together,”
said Don Millar, Managng Director of FD and head of the firm’s Canadian unit, FD
Element.“The special relationship between Canadaand the United States is evident
on free trade. At the same time voters see climate change is about more than the
environment, it's also a pocketbok issue, and they want to see their leaders
working together to solve it.”

Methodology: The CABC/FDpoll was conducted by telephone fromAugust4 - 6,
2009 among a random, representative sample of 800 registered voters, age 18dan
older (margin of error +/- 3.5 %).

To obtain complete poll results, please see attached.
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About the Canadian American Business Council

The CABC is the voice of business in the world’s most prosperous relationship.
Established in 1987 in Washington, D.C., the Council is anfprofit, non-partisan,
issuesoriented organization dedicated to elevating the private sector perspective
on issues that affect our two nations. Our members are key business leaders and
stakeholders from both sides of the borderThe Council's activitiesinclude high
level briefings on issues of current concern, assistance with practical trade and
policy challenges, significant networking opportunities, and informative seminars.

About FD

One of the most highly regarded consultancies in the communicahe industry, FD
employs more than 750 staff and advises more than 1000 clients worldwide
through its hub offices in London and New York, as well as its network of wholly
owned offices in Bahrain, Beijing, Bogota, Boston, Brussels, Cape Town, Chicago,
Dubai, Dublin, Frankfurt, Hong Kong, Johannesburg, Los Angeles, Manchester,
Melbourne, Moscow, Panama City, Paris, San Francisco, Shanghai, Sydney,
Vancouver and Washington, DC. FD Element, headquartered in Vancouver, provides
clients with a wide range of issueadvocacy and public affairs services.

For more information contact:

Emma Rigby, Deputy DirectorCABC202 496 7906; erighy@canambusco.org
www.canambusco.org

Don Millar, CEO, B Element 604 240 1290;don.millar@fd.cont
www.fdelement.com




